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CORPORATE SOCIAL RESPONSIBILITY IN UKRAINE:
CURRENT STAGE AND CARLSBERG'S CASE STUDY OVERVIEW

Tetyana Mayboroda, Ph.D., senior lecturer,
Anastasiia Kursenko, student
Sumy State University, Ukraine

Corporate social responsibility (CSR) is an idea that has been of concern to
humankind for a long time. The expression "corporate social responsibility” came
into normal use in the last part of the 1960s and mid-1970s. Corporate social
responsibility — undertaking business in a moral route to accomplish practical turn
of events, in monetary terms, yet in addition in the social and natural circle — has
gotten progressively significant in the present business world (Caratas, 2014;
Ziabina et al., 2020; Novikov, 2021a; Biewendt et al., 2021; Niftiyev et al., 2021).

Different creators utilize three ways to deal with the characterization of CSR:

e Investor approach as the old-style sees on CSR, "the social obligation of
business is to build its benefits".

e Partner approach expresses that organization has a duty not exclusively to
its investors, yet to various gatherings of partners: workers, clients, proprietors,
providers, NGOs, government, contenders, accomplices, financial backers and
so on Each association has its key partners, whose intrigues it needs to adjust to
keep up benefit in long haul viewpoint.

e The pyramid of corporate social obligation (Figure 1): Carroll - is the most
popular and broadly acknowledged hypothesis concerning the real substance of
corporate social responsibility. This pyramid was outlined to accept the whole
range of society's assumptions for business obligations and characterize them as
far as classifications.

Philanthropic Responsibility Desired by society
Ethical Responsibility Expected by society
Legal Responsibility Required by society
Economic Responsibility / \ Required by society

Figure 1. Carroll’s Four-Part Pyramid of Corporate Social
Responsibility
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Simultaneously, open associations are advancing CSR on intergovernmental
and public levels (Bouchetara et al., 2020; Zolkover and Georgiev, 2020; Nemmiche
et al., 2019; Moskovicz, 2019; Letunovska et al., 2020; Prudnikov and Nazarenko,
2021; Antonyuk et al., 2021; Tiutiunyk et al., 2021; Pimonenko et al., 2021;
Pimonenko et al., 2021). Joined Kingdom, France, Sweden, Australia have
legitimate restricting necessities on specific enterprises to write about the social
effect of their business and ventures, yet delicate guidelines are the broadest in CSR.
Besides, organizations which are engaged with genuine CSR exercises are additional
notable. This makes it a lot simpler for your firm to acquire potential possibilities
that search for business plausibility. Moreover, when your business begins acquiring
generosity through considerable CSR exercises, the representatives are more
plausible to continue with the organization for a longer period (NGO, 2019).

Recent college graduates are typically inclined toward associations where
they have an adaptable occupation society just as they can truly feel superb in
working with the association (Kaya, 2020; Starchenko et al., 2021; Zainea et al.,
2020; Greco and Matta, 2021; Khaliq et al., 2021; Novikov, 2021b; Dzwigol, 2020;
Shkarlet et al., 2019; Hrytsenko et al., 2021; Fila et al., 2020; Kordos, 2019; Partlova
etal., 2020; Us et al., 2020). The association's convictions and worth let the workers
acquire a degree of self-pride. Moreover, it is the work of the administrative
specialists to investigate the activities of various organizations. In any case, when
your business begins doing CSR undertakings for a huge scope, these administrative
specialists become substantially less forceful toward your business. Moreover, any
firm that has a strong CSR normally remains inside the guidelines to acquire the
benefits. Therefore, concentrating these focuses improves the cooperation and
fearlessness among the staff individuals inside a decent work environment society
(Stepanenko, 2012).

It should be mentioned that legal regulations in Ukraine according to the CSR
got appealing to associations in the communication of progress from transient
thinking and strategies like "right now" into the intentionally arranged strategy.
Ukrainian associations started to comprehend that by settling charges and
anticipating that the state should fulfill its federal retirement aide limits, they could
not get qualified or even solid staff, similarly as gain the trust and dedication of
purchasers. A low level of moral and regular improvement is occurring in an
enormous part of Ukrainian associations not getting vicious circumstances on
worldwide business areas. Codes of corporate directors and testament plans applied
in worldwide trade through store network necessities go probably as a limit to
promote access. For example, it is hard to exchange your thing to EU countries if it
doesn't satisfy specific biological rules (United Nations, 2007). Along these lines, it
is in the Ukrainian government's prosperity to cultivate a National technique on CSR
that would portray insignificant standards on environment and work (Global
Compact, 2021).
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The best example of the correct implementation of the CRS policy is the
Carlsberg Ukraine Group. Carlsberg is the biggest blending bunch in Northern and
Eastern Europe, which is on the fourth spot in the preparing industry everywhere in
the world. The organization possesses an arrangement of 500 larger brands and many
brands of non-alcoholic drinks. The organization does reasonable and direct
business, collects ardent relationships with society, and manages the environment.
The wellspring of this strategy is the care that the association works in a high-level
open society, and harmonization of the relations with the external social environment
is the way into productive and stable work. Carlsberg Ukraine, like all of the
associations of Carlsberg Group, uses high upright standards in its relations with the
laborers, customers, assistants, financial backers, and neighborhood organizations.
"At Carlsberg, we seek to turn out to be better each day. We push ahead. We grow
up. However, it is significant that we develop mindfully." Peter Chernyshov, CEO
at Carlsberg Ukraine. The goal of the Carlsberg Group is to get, make, and lock-in
in our laborers, to make a positive addition to the organizations where they work.
The administration does this by working as per the Carlsberg, which consolidates
setting the advantage standards in the organization's methodologies and rules and
monitoring the improvement through itemizing and checking. Along these lines,
Carlsberg in addition manages perils and achieves benefits through a proactive
method for managing overall challenges (Carlsberg, 2020).

Summarizing the study, it should be noted that Carlsberg Ukraine Company
is on the bleeding edge being created of Ukrainian CSR. Association's CSR report
is generally coordinated and critical. The association might stretch out practices in
fields of environment, sex balance, and fit advancing correspondence. Carlsberg
Ukraine should ponder joining the Global Reporting Initiative (especially
considering the way that Carlsberg Group recently did accordingly) to grow
straightforwardness of business and advance consolidated enumerating. Carlsberg
Ukraine context-oriented examination shows that CSR not only can anyway be done
in Ukraine.
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